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Chambers Adds Broiler-Burner Unit to 
Built-In Gas Cooking Equipment 






















ing designs and facilities of modern 

gas appliances for consumers was 
heightened substantially late last month 
when a built-in stainless steel cooking 
unit for counter installation was 
launched by Chambers. 

The feature of the new in-a-top unit 
is the combination griddle-broiler that is 
operated from a standing position. In 
combination with the firm’s in-a-wall 
oven, a new emphasis on individually 
convenient kitchen arrangements is an- 
ticipated. 

The griddle and broiler are controlled 
by two handles on the front of the in-a- 
top unit. One handle swings the alumi- 
num griddle to a vertical position and at 
the same time raises the broiler to the 
counter level for convenient food place- 
ment. After the food has been placed on 
the broiler the handle lowers it to the 
broiling position, and closes the griddle. 
The second handle adjusts the broiler 
platter to the desired position in rela- 
tion to the flame. 

Meat is broiled smokelessly without 
turning. It is unnecessary to touch hot 
broiler parts at any time during the cook- 
ing process. 


Tie cumulative effect of the advanc- 
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Left—This view of the Chambers in-a-top unit 
shows the broiler and griddle open, with the 
griddle platter raised to the counter level. 
This action is controlled by the handle being 
operated by the model. 


Below—The griddle plate has been lowered 
to the counter level and the broiler platter 
has been lowered to the broiling position. 








The broiler platter is removable and 
can be used as a serving platter. 

The aluminum griddle plate is im- 
mediately removable without the use of 
any form of tools. 

The in-a-top unit is designed for 
mounting on a wood or metal base cab- 
inet, 42” wide by 25” deep. The unit is 
8” high and will be installed flush with 
the standard 36” working-height, when 
it is placed on a 28” cabinet. The stain- 
less-steel back-splash, 4” high, is formed 
integrally with the cooking top, thereby 
eliminating any objectionable joint be- 
tween the back and top surfaces. 

Automatic lighting for all burners is 
included in the in-a-top unit; pull-out 
trays are included beneath the burners 
for easy cleaning. The valve handles are 
of the safety push-type, controlling the 
daisy-type cast iron burners. Pilot lights 
are designed to operate as extra simmer 
or warming burners. 

The in-a-wall oven matches the 
counter top burner unit in its stainless 
steel construction. The capacity of this 


oven is large enough for a 40-pound 
roast. 

Inasmuch as this oven unit is entirely 
independent of the burner unit, it can be 
built into cabinets or on counter tops 
either adjacent to the burner unit or at 
some other desired and convenient point. 
The oven door has been made available 
in a choice of seven decorator colors to 
offer a point of harmony with the rest of 
the kitchen color scheme. 

In face of the emphatic claims in elec- 
tric range promotion—and the usually 
higher rates for electricity—it seems that 
the Chambers slogan, “cooks with the gas 
turned off,” offers a strong rebuttal and 
utility load building possibility. Follow- 
ing Chambers’ assumption that the en- 
tire line of ranges cooks with less gas, 
through the use of retained heat, we see 
logic in selling homeowners on the idea 
of gas-economy-and-efficiency and there- 
after having easier access to their buy- 
ing frame of mind for other load-build- 
ing appliances, particularly those with 
year-round implications. ©—H.H.C. 
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Servel Opens on Broadway—Musical Show 
Gets to Hearts of Distributors and Dealers 


AS appliance merchandising 
|} broke into the big-time of show 
business last month with an 
opening that would do credit to Flo Zieg- 
feld, Earl Carroll and other white-light 
names that have been on the main stems 
of the musical show routes throughout 
the country. 

“Show of Stars” smashed into the 
Warner Theater in the heart of Times 
Square late last month with a musical- 
comedy-g'!amour gal presentation that 
carried the full line of Servel appliances 
right to the business hearts of 1,800 dis- 
tributors and dealers from New York, 
Long Island, Connecticut and New Jer- 
sey. In the language of show business, it 
was strictly S.R.O. and the audience was 
definitely not sitting on its hands. 

On the same day, another company 
opened an identical show in Boston to a 
house of 1,500 New England distribu- 
tors and dealers. Now the two companies 
are moving across the country to hit 
thirty cities in which substantial advance 
publicity work has been done to bring in 
the trade. 

That this production is considered to 
be part of show business can best be seen 








Never losing sight of the value of repetition, 

the producers drilled the Servel name into 

the minds of the audience and made doubly 

sure with a lease-breaking number, ‘All | 
hear is Servel—Servel—Servel.” 











from the treatment accorded it by Vari- 
ety, the show business trade newspaper. 
The unusual character of this product- 
promotion has been widely recognized in 
other general interest publications such 
as Newsweek, Time and in a feature 
story in The New York Times. 
Completely avoiding the heavy- 
handed approach, the producers of 
“Show of Stars” built the product pres- 
entations tactfully between musical and 
comedy numbers, and in addition built 
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Techniques of Theater Applied Lavishly 


in Fast Moving Product-Presentation 








A part of the New York company of “Show 
of Stars’ on the full stage of the Warner 
Theater during the finale after a tuneful, 








colorful and galful presentation of all the 
company’s products to a vigorously receptive 
audience of 1,800 distributors and dealers. 








a large part of the product story into 
the lyrics for the musical numbers. 

The entire program was coordinated 
by narrators headed by Jay Jostin, the 
Mr. District Attorney of radio, and John 
Seymour, a veteran of the legitimate 
stage and currently in TV. 

From the viewpoint of merchandising 
gas appliances, our eyes and ears liked 
the convincing presentation of the Ice 


Maker on film with Norman Broken- 
shire doing all the explaining. He takes 
the revolutionary refrigerator device 
through all its paces and used a detached 
unit to explain the operation in a manner 
that no one could help but understand. 
A spontaneous round of applause, 
from what we assume to be a hard bitten 
audience, followed the announcement of 
the prices of the Ice Maker line. And we 
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NO BIZ WITHOUT SHOW BIZ? 








In its own inimitable way, “Variety,” the 
show business newspaper, headlined the Ser- 


vel show in advance on page 1 and reviewed 
it later with other Broadway openings. 
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don’t believe that they had just gotten 
applause-happy by that time—they 
seemed to reflect their satisfaction, as 
salesmen, with the price for the new 
package. 

In presenting the story of the Servel 
“Show of Stars,” The New York Times 
headed its piece, “Appliance Makers 
Take to the Foot Lights for Latest In- 
novation in Merchandising.” Then fea- 
turing the Servel show, The Times de- 
scribed the position of musical shows of 
this type kick-off for full powered mer- 
chandising programs such as Servel has 
put together. 

Audiences around the country will 
see the same indication of forthcoming 
cooperation, in the form of promotion 
and advertising, that was displayed in 
New York. All major items of advertis- 
ing and promotion were shown here in 
colored slides or in a constant gyration 
of girl-actuated magazine covers repre- 
senting the publications which Servel 
plans to use to blanket the consumer 
market with its reemphasized name and 
showing of products. Our best efforts to 
find some precedent in or close to the gas 
industry for this million-dollar product- 
presentation have revealed none. 

In the manner of a Broadway review, 
we see a solid run for “Show of Stars” 
and give an extra hand now for the script 
and supervision by Hicks and Greist, ad- 
vertising agency, and the staff and cast 
that put this production together. 

—H.H.C. 
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Customer Service Engineer Wanted 
Midwest Territory in growing in- 
dustrial city. Splendid opportunity 
for advancement. College gradu- 
ate preferred and complete cus- 
tomer service experience required. 
Please give details of experience, 
education, personal information 
and salary required. Réplies con- 
fidential. Address Box 251, c/o 
American Gas Journal, 205 E. 
42nd St., New York 17, N. Y. 








CORROSION ENGINEER— 
For work with major oil com- 
pany in central states on pipe 
lines. Position requires previ- 
ous experience in cathodic 
protection work on bare and 
coated lines. Address Box 
250, c/o American Gas Jour- 
nal, 205 E. 42nd St., N. Y. C. 
17, N.Y. 
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Servel Training Schools Open 

Servel’s factory training schools for the 
air conditioning division’s distributor per- 
sonnel held classes in mid-January, it was 
announced recently by John A. Gilbreath, 
assistant vice president and manager of the 
company’s air conditioning division. 

The application-engineering school classes 
were held January 19-24; the service school 
was conducted January 26-February 6. 

The agenda for the meeting of the engi- 
neering school included design standards, 
load calculation, Servel products, air dis- 
tribution and grille selection, duct sizing 
and the design of chilled water systems. 

The service school course covered the 
following subjects: erection and installa- 
tion procedures, controls, cooling and heat- 
ing cycle performance analysis, seasonal 
inspection and preventive maintenance pro- 
cedures, chilled water controlled circuits, 
administration of warranty, returned-goods 
procedures, service inventories, service 
tools, and service department organization. 


Servel Sales Gain 
Servel, Inc. reveals that the forthcoming 
1952 annual report of the company’s op- 
erations will show sales of $99,545,185 for 
the fiscal year ended October 31, 1952, 
compared with $46,088,689 for the preced- 
ing fiscal year. 





MEN AT WORK 





Reese Heads Armstrong Products 


Armstrong Products Corporation, Hunt- 
ington, W. Va., has announced the election 
of L. O. Reese as president and general 
manager to succeed the late Hubert K. 
Dalton. 

The directors of the company also named 
R. F. Knight vice president and treasurer 
and H. D. Peck vice president and works 
manager. 

Mr. Reese joined Armstrong in 1935 as 
assistant to the general manager, and was 
made vice president and general manager. 


Ward is GSM at Eureka Williams 


Andrew F. Ward, previously Gas-O- 
Matic sales manager for the Williams divi- 
sion of Eureka Williams Corporation, has 
been appointed general sales manager of 
the Williams division, it was announced by 
C. S. Stackpole, vice president of the di- 
vision. This promotion places Mr. Ward 
in charge of Oil-O-Matic and Air-O-Matic 
as well as Gas-O-Matic sales. 


Borg-Warner Corp. Appoints GSM 

W. C. Walter has been appointed general 
sales manager, Norge heat division, Borg- 
Warner Corporation, Kalamazoo, Mich. 
Mr. Walter has been associated with the 
company for more than six years and 
formerly was western regional manager. 


Clark Div., McGraw, Names Two VPs 

Clark division, McGraw Electric Com- 
pany, has announced the appointment of 
Scott Campbell as vice president and gen- 
eral manager and Frank B. Knight as vice 
president in charge of production. Mr. 
Campbell has been with the division since 
1946 and Mr. Knight since 1948. 
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F. M. BENNETT was appointed eastern 
sales manager, Williams division, Eureka 
Williams Corp. 

PauL R. KENNEDY was appointed south- 
ern manager, public utility division, Servel, 
Inc. 

JosEPH M. NorTOonN has become north- 
eastern area factory representative, inciner- 
ation division, Bowser, Inc. 





“Electrical Appliances to 
Revolutionize Kitchens” 


The head of this piece is in quotes so 
that readers will know that the electrical 
age is just beginning to make inroads into 
the family kitchen and, before ten years 
have passed, more than 13,000,000 major 
appliances will be made and sold by the 
industry, according to a recent statement by 
Mason Roberts, general manager of Frig- 
idaire division of General Motors Corp. 
This tctal doesn’t include radio or televi- 
sion sets. Mr. Roberts said the next decade 
would “go on record as the period in which 
Americans fully grasped the meaning of an 
electrical way of life through major appli- 
ances.” He said his optimism is based on 
the tremendous potential market for the 
so-called growth appliances: automatic 
washers, electric dryers, dishwashers, room 
air conditioners, dehumidifiers and food 
freezers. 
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